JMC 28 Writing for Media

Course Objectives

This course is designed for non-media students who are interested in contributing to various
media forms like newspapers, blogs, social media, websites etc. It will teach them the basics of
writing for media and helps them make effective language and content choices to creatively
shape meaning with accuracy, clarity and coherence for the audience.

Students are encouraged to think imaginatively, creatively, interpretively and critically about the
world around them and present ideas, information, and arguments through media texts. Students
will develop and express their own ideas and perspectives on a range of issues and formats that
are relevant today.

Course Outcomes

Students will demonstrate proficiency in writing for various media platforms. They will be able
to produce well-crafted and engaging media content that effectively communicates their ideas to
the intended audience. Students will understand the importance of accuracy, clarity, coherence,
and appropriate language and content choices in shaping meaning for different media forms.
Critical and creative expression through media texts: Upon completion of the course, students
will have developed the ability to think critically and creatively in their media writing. They will
be able to analyze and interpret information from different sources, present informed opinions,
evaluate books and films, engage with social media audiences, and craft engaging travelogues.
Students will express their ideas, perspectives, and arguments thoughtfully, demonstrating an
understanding of the relevant issues and formats in media writing.

Unit I: Understanding Media and Media Literacy

e Introduction to Mass Media and understanding content
e Media Literacy

e |dea generation

e Rules of writing

e Ethics in writing

Unit I11: Understanding Writing

Writing Opinion pieces/ Articles
Book review

Film Review

Writing for social media
Travelogues



Practical Work

* Presentations on mass media forms
+ Assignments and exercises on idea generation, media analysis, social media writing
« Students to submit an opinion piece, book and film reviews, travelogue,
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